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Spring/Summer (May – August) Category Impact by Number of Grape Promotions per Month. 
 
 
During the spring and summer our research tells us that three promotions per month is the key to 
getting consumers to purchase grapes.  Historically, running three promotions, which is any event 
associated with either a temporary price reduction, or in-store or circular advertisement, generated 
the best volume and dollar lift for the category.1  
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1 Perishables Group, 2006 


