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Ballpark Promotions Continue for Grapes from California 
 
Promotions at ballparks for grapes from California continue across the country with 
celebrity chef and Food Network star, Tyler Florence.  The promotions are part of a 
project to increase sales of fresh California grapes at sporting events, giving fans a 
healthful option.  This season has included “Grapes from California” days at baseball 
stadiums in Los Angeles, Baltimore, San Francisco and St. Louis, and will wrap up in 
Toronto on September 24.   
 
At each ballpark, the event includes sales of fresh California grapes, “Grapes from 
California” banners behind home plate, and Florence throwing out the first pitch.  
Florence is also filmed by television networks such as NBC, Fox, CBS, and CW at 
the stadiums talking about why he loves grapes from California and performing 
cooking demonstrations.  Last week in St. Louis, Florence appeared on 8 different 
news spots throughout the day garnering attention for California grapes and baseball. 
 
“The coverage for grapes from California and baseball extends beyond television,” 
said Jim Howard, commission vice president.  “Fans are excited about Tyler and 
‘Grapes from California Day’ so we’re seeing activity on blogs, twitter, and in online 
articles, as well.”  Coverage after the St. Louis and San Francisco games this month 
included 15 online articles about Florence and grapes from California, and 43 tweets 
and retweets.  Many of the articles featured Florence’s recipe for ballpark dogs with a 
tangy grape relish. 
 
In addition to the media coverage, actors in the commission’s green, red and blue-
black grape costumes attend each game to greet and take pictures with fans.  “Even 
those who aren’t necessarily ‘foodies’ or who don’t know Tyler Florence are putting 
grapes and baseball together,” said Howard.  More than 100 group pictures were 
taken of fans and the grape costumes on August 14 at the San Francisco Giants 
stadium.  Photos can be viewed on the commission website at 
http://www.grapesfromcalifornia.com/Baseball.php.  
 
Retail display contests are also held in the baseball markets with the winning retailers 
receiving tickets to attend the game. 
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